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Lead Quality for Lawyers
Conversion Rate of Potential Clients From Different Sources

Conversion RateLow High

Sources

 https://www.callrail.com/blog/change-
law-firm-increase-lead-conversion-rates

 https://rankings.io/seo-for-
lawyers/measuring-success

 https://finance.yahoo.com/news/callrail-
releases-report-benchmarking-

marketing-140300086.html

https://www.americanbar.org/news/aban
ews/aba-news-archives/2025/03/aba-

releases-survey-tech-trends

 https://seoprofy.com/blog/legal-
marketing-statistics

https://www.wordstream.com/blog/ws/2
019/08/19/conversion-rate-benchmarks
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