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How lawyers
get local clients.

5 Marketing Ideas for Law Firms trying to
connect with their Local Audience
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Welcome

How to unlock the Power of Local
Digital Marketing for Law Firms

Whether you're a newly minted lawyer, or the
owner of a large, established firm, attracting new
clients and building (or maintaining) your
reputation is imperative for a healthy business.

You're operating in an increasingly competitive
legal landscape where clients are using online
search engines to make more and more of their
decisions. So you need to stay ahead of the
competition with active, smart SEO.

Focusing on local SEO is not just about being
seen though; it's about being seen by the right
people — your potential clients in your
immediate geographical area who are the most
likely to seek your services. After all, most
clients hire lawyers who are in their local area,
who understand the distinct differences in local
regulations, and who are near where they live for
any in-person requirements.

And so, in addition to your SEO and digital
marketing efforts, thinking further outside the
box on marketing and what you can offer the
community could give you the competitive edge
you need.
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Local + Lateral

What can YOU offer
vour local community?

Consider the kind of law you offer
- what do your prospective clients
care about? What would make
their lives easier or better that you
could offer or sponsor in your local
area?

For example, if you are a Family Lawyer, could you sponsor a children’s
‘mindfulness and emotional regulation’ class at a local school (helping children
who are struggling with the emotional fallout of witnessing parental relationship
challenges)?

If you are a bankruptcy lawyer, could you run a Financial Literacy education
session to help people in the local area with their financial planning?

You can then amplify these initiatives
e publicize this on your own site

e distribute press releases about it on local websites
e add it as a message on your GMB profile
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Guest Content.

Offer to write a guest blog or article (or
offer your expert opinion as a soundbite
for an article) for a local news outlet.
There are many local news websites
and online magazines that would be
thrilled to have guest content.

This is great for your local SEO...

e You can backlink to their site (and they to
yours, by adding a linked URL in their article
that directs back to your site). This will
increase your Domain Authority (which can,
in turn, help with rankings) and also direct
people to your site from another website.

e The more your business and name are
associated with local content, the more
authority and credibility you have as a local
business.

e You can make sure you include keywords
that are relevant to your business.

e You can share the content as ‘news’ or blog
articles on your own website.

e |t's casting a wider net to readership of a
different publication to make your name and
business known.
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Reward your referrals.

Although SEO and online
advertising are essential parts of
the law firm marketing arsenal,
many lawyers also get a lot of
business from word-of-mouth
referrals from clients.

Creating a way of rewarding referrals is
important to encourage ongoing
recommendations at a low cost. Ensure that
your clients have a good experience and then
encourage and incentivize them to share your
name with others. This is really low-hanging
fruit. Grasp it with both hands.

For example -

* You could give a small thank-you gift when
a case finishes with a referral card for them
to pass on.

e You could incentivize them to bring referrals
in by offering a thank-you gift for any
signed referral they bring to the firm.

e Even better, make the gift vouchers to a
local restaurant or theater, so that you are
putting money back into the local economy
and showing your prospective clients that
you know the area.
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Direct Mall.

An oldie but a goodie. Direct mall
has a higher open rate of 80-
90% compared to emall (at 20-
30%) and is also a cost-effective
way of reaching very specific
targeted areas.

While you can target certain demographics and

locations online, for law firms where the specific
location is especially important (e.g., Imminent
Domain law firms), mail drops are a massive
opportunity to get your brand into the hands of
potential clients.

Remember, it's always best to leave something o

of value. So, although you are ‘selling’ your
brand, try to include useful, local information
and a Call to Action that encourages them to
get in touch.

+ Open Rate
E.g. 'Did you know that X% of slip and fall
accident victims in ABC county are eligible to
seek reimbursement for their medical
expenses? At XYZ Law Firm we handle X cases
a month for the good people of ABC county.
Last month alone we were able to win $X in
damages for one of our clients. Don't suffer in
silence - Call us on 123456789 to see if we can
help you.’
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Partner Program.
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Partner with businesses that
serve your prospective clients in
a collaborative referral program.

Put yourself in the shoes of your
prospective client. What businesses or
organizations would they interact with
that are relevant to you and your services.

If you work with car accident clients, then
consider partnering with local driving
instructors, auto repair shops, or gas
stations for referral programs and to place
your advertising.
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If you are a tax attorney,
approach a local immigration
attorney to see if you can
create a mutually reciprocal
pipeline.

Not only does it share the cost
of acquisition, but it also helps
your clients meet their needs
more easily. Win-win.
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Need some help?

“You can't just 'SEQ’ your website and
be done. It's a forever moving goal post.”
— Stoney deGeyter

It takes A LOT of work to ensure your offline AND
online presence is healthy. It is a continual fitness
regime, and takes a lot of valuable time. Time that
could be spent on other important parts of your
business.

We dare dedicated to keeping your firm competitive
online and making your local SEO strategy work harder
for you, so you can focus on other things.

Please schedule a call with us so we can discuss your
goals and how we can help.

We look forward to
speaking with you.

Disclaimer - This content is here to provide ideas for Law Firms.
LegalRev takes no responsibility for the information herein, or the
action anyone takes based on reading this document. We strongly
advise all businesses to check their state regulations on
advertising before undertaking any marketing initiatives.
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